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A Comparative Study on the Adaptation of Advertisement and Humor

CHEN Jun-zhou
(Guangdong Women ’s Poly—technical College, Guangzhou, Guangdong 511450)

Abstract: There is significant difference in the adaptation between advertisement and humor language.

Advertisement language reaches its purpose by catering to the need of the audience ; but humor does by going against

their expectation. The course of adapting to the audience in advertisement is complimentary; and that in humor is

depreciatory.

Key words: Advertisement ; Humor ; Adaptation ; Comparative ; Study ; Complimentary ; Depreciatory

(FAESR AR IRIRZ)



