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Abstract: With the development of science and social progress, advertising has entered every aspect of our lives.
Advertisingis” well advertised, " meaning that itis the link among advertising producers, manufacturers and consumers.
Manufacturers advertise their products through advertisement in order to sell, through which consumers choose what they
need. If paying attention to, we 11find the tie between the language of advertising and the quality of Chinese. Advertising
reflects notonlytheliteracyof themainaduertisingbody, butalsotheirattitudes, feelingsandvalues. The quality of Chinese
includesthe ability toread and write, attitudes, feelingsandvalues. The quality of Chinese is also embodied inthe language

of advertising.
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