17 2 : Vol.17,No.2

2005 6 Journal of Xichang College - Social Science Edition Jun., 2005
615022
(# =]
[<#i7]
[ JH3159 [ 1B [ 11673-1883 2005 02-0045-03
Information Persuasion
Maintenance of Demand Creating Mass
—_— Markets Quality
Appeal

“ ! “ Big Wine Shop”

open the

stomach”

Deliciously
simple. Simply delicious.

Play with words
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finest food most attractive surroundings and a

friendly disposition

When your anger becomes a

volcano

Spend a dime Save you time

More Satisfied “ More”

is too big.

I'm

No dream

Let your eyes wonder.

“ Colors that last so long. Blended so And your imagination. A Spacious Age flight

smooth. Stay so true".

* so” aboard the Boeing 747 is a holiday enroute to a
holiday.
“ how”
" ” HOW

to get your old—age pension.

“ Beans Means Heinz”

textual material

“ XO"

“ With the help of the Communist Party and

administrations at all levels and the assistance of

all units concerned the corporation



* Mercedes—Benz”
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On the Translation of Advertising English

CHEN Hong-mei

Department of Foreign Languages, Xichang College Xichang Sichuan 615022

Abstract It has become so necessary to study the language characteristics and the translation features of advertising
English because of the importance of translation. The language of advertising English has got its own features and various
rhetorical devices so the only way to improve its translation is to master its correct translation theories its language
characteristics as well as local culture.
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