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Thinking on Newspaper s Crisis

YANG Meng

(School of Literature and News, Sichuan University, Chengdu, Sichuan, 610046)

Abstract: At present, the research on newspaper’s crisis is mainly on the crisis of the management. Acually,
the crisis of management is only the surface to newspaper s crisis, but the reconfiguration of main body caused by
transformation of messege mode is the key to the crisis.
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