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Analysis of the Status Quo and Countermeasures of Direct Sales

GONG Xun, LI Liang

(Xichang College, Xichang, Sichuan 615013)

Abstract: Direct sale is the paragon of new patterns. It plays a unique role in the development of econo-
my. At the same time it is interfering with the normal economic order of the state and will induce some social
problems  for the relative lagging behind of the control measures.
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