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Influence of Different Chinese and English Thinking
Modes on English Writing

YU Qing

(English Department, Xichang College, Xichang, Sichuan 615000)

Abstract: This paper examines the influence of both Chinese and English thinking modes on English writ-
ing, and mainly deals with their influence on the word choice, sentence structure, discourse organization, and
writing style, with a purpose of promoting our awareness and ability to produce native-like English writings.

Key words: Influence; Chinese and English Thinking Modes; Writing; Word Choice; Sentence Structure;

Discourse Organization; Writing Style
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Discussion about the Creation of Advertisement Headlines

CAO Jin-ying', KAMG Li?

(1. Department of Chinese, Xichang College, Sichuan 615022;
2. Xichang Middle School No. 3, Xichang, Sichuan 615022)

Abstract: There must be a good headline in a good surface advertisement and creative advertisements can
create economic values quickly and effectively. Therefore, it has become an important topic how to make adver-
tisements creative. This article demonstrates the creation of advisement headlines from the steps, principles and
ways of creating them.
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