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On the Mass Cultural Consumption and Its Characteristics

HONG Nian-de

Law—politics—economics School of Zhejiang Normal University Jinhua Zhejiang 321004

Abstract For people in the modern society cultural consumption is an important way of the self—adjustment of the spiritual
state enriching affection and returning to the normal human feeling nature when they can live with abundant material wealth.
Mass culture lift a wave of cultural consumption in the broad masses of the people in order to satisfy their needs in amusement
consumption.Mass culture is also the best way of satisfying people’s needs in cultural consumption in their spare time in mass
media times.Mass cultural consumption has its unique characteristics.
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