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G B NE (desirability) o B 15 5 & Fr g e iy
280 T 27 (information) , B “ 58 ¥ F1 55 557
(goods & services) , It LA LB HLE A 43 0 “1E &
b (modalization) Fl1“ Z AL (modulation) B2 .
AL ALFE AT BEVE BT (possibly / probably / certainly ) £l
38 H BT (sometimes / usually / a]ways) s B LTS
TAERT (allowed to / supposed to / required to) FI{H 1]
TR (willing to / anxious to / determined to) o AL
T X B M, T — DB, 55— U EAR,
B IR A B U
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FR S5 R T RS . TETE 2R3 )7 U, BR
FE M1 A 10 (finite modal operator) F11E AR 15
(modal adjunct) 3R] DUSEJE LI i), 78 ) 515
FHOIJUHANE . FERAN AR SO, Kh A AT AR
Sty B A A Rl R P (G R A AR A
FRRER) MR SHEF LA
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(1)a. At Sears Optical you’ll find fresh styles that
may surprise you—and will definitely open your eyes.
(Reader’s Digest, April 2000)

b. Keeping your toilet bleach—clean is easier than
you might imagine. (Reader’s Digest, July 2001)

c. As part of a low fat diet rich in whole grain
foods, 100% whole grain Wheaties may reduce the risk
of heart disease.(Reader’s Digest, October 2001 )

d. As fast as you can open the jar of Vicks
VapoRub, you can begin to experience the feeling of
freer breathing. And no cold pill or syrup could ever do
that.(Reader’s Digest, October 2001 )

e. If you knew about a better calcium you’ d take
it,wouldn’t you? (Reader’s Digest, February 2001)

f. When you’ re looking for proven reliability in an
engine, there’ s only one thing you should look for.
Garrett’s TFE731. (57245 1999)
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XF iR Z A5 O, A B R T HEI R o il A
TR RS , Bl A BEAS RN i
IR, WA BRI S A H 592 A (Perkins
1983, cited from Hoye 1997:98) . LU, 755 =
R b, T R R R AT — R R PR A T
AR H E , XA %) 5 F EEER
S, BRI I A SR Ty L R TS R A EE

1% 85811 can/could FI LA R AT 5B | g 1 5% /2
VI ABFEIX =R A L Z A —E B2 A R
B9 X5, Bt LA 4 7 (Perkins, cited from Hoye 1997
89) & W AE FLSLfiE B0 T R b B XK
(core—meaning approach) . FEH1 (1)d H, can F= 2 &
RO RV could MBS HEHRE ST o can Fl could 1 “HE
7T LU A2 AT REE " B SRy — P RR IR 1
UL, b RS T AR N R B SR AE el AE
A RN T A 00 & A A AT BE (Hoye 1997:90) .
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HR 5 7715 % (Thompson 2000: 59) f4) X A5, 18 25
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EACIRIE . TS — A will 5 definitely —i2 {1
B, Fir LA £ 7 B2 RN 35 o definitely 23K A /2
100% AT BEME , B TE AT BEPERY AR I fl, B
W7 1 D0 Th 2 % P ie PN 2 0 TR v B RO 2
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(2) If your production is split between two
factories, we’ 11 make the perfect pass. (Newsweek,
November 13 2000)

XL, (Wil BREFAFF AR LLAN i 335 T 13N A
SEPLUR U I R SRR B R U R HE RS (be
prepared to) o i1 will B R, )45 ATV AR
TR 1B AT AR I R RO

£ T should, BURA K H & = 24 SR AR TRDIR
2HE AAWIEAR I BRI Z TR R AT L

5 ought to HARH , (EATER A2, FAT AR AL in)
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(3)a. Toyota quality comes from people who care.
You’ Il always find this high quality at the factory, and
in your local showroom or service outlet.

b. A car like the VX certainly demands a new
engine. One so significant that it began to make news
months before the first production model hit the streets.

c. It” s amazing, when you stop and think about it.
But then, Intrepid” s computers work so quickly and
efficiently -+ you probably never will.

d. In fact, you may never want to get out of your
new Scoupe LS once you get in.

e. Aussie Hair insurance is enriched with vitamins
and other ingredients -+ If your hair is dry, frizzy or
unmanageable --+. maybe it s just hungry! ( % 57 B 4§
1999)

f. It’ s likely that you or someone you love suffers
from high blood pressure. --+ like Tropicana Pure
Premium orange juice, may reduce your risk for both
high blood pressure and stroke. (Reader’ s Digest,
February 2001)
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The Modality Analysis of English Advertising Language

LIU Yue-liang
(Foreign Language School of Guangdong Pharmaceutical University, Guangzhou, Guangdong 510006)

Abstract: This paper aims to study the modality and its means of realizations in the language of English

commercial advertising from the perspective of Halliday’ s systemic functional grammar. It is hoped that the present

study will provide some insight into the analysis of persuasive texts.
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